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Abstract

This Quasi Experimental Research was
performed for the purpose of studying the
result of Operating Manual in Health Promotion
for the Subdistrict Administrative Organization
which focus mainly on group of Subdistrict
(SAOQ)’s

regarding 1) knowledge about health promotion 2)

Administrative Organization leader
recognition of the role of SAO 3) supportive role
of SAO on health promotion and 4) perceiveability
on the benefits that people would receive
represented by sample group before and after the
experiment. The application of social marketing
process, consisting of the six consecutive steps :
1) analysis and need assessment 2) planning 3)
Development, testing and refining of plan elements
4) Implementation 5) Assessment of marketing
effectiveness and 6) feedback to the first stage
was employed in this case. The study was held
according to one group pretest-posttest design
method. The main focus group was Subdistrict
(SAO)’s

which were chief executive of the SAO., chief

Administrative Organization leaders
administrative of the SAQO., public policy-analysis

officer, people’s leader and public health
volunteers in 10 SAO in total number of 10
peoples per 1 SAO which also means 100
people by using proportional allocation to size in
area of Health Promotion Center 8, for instance
Kamphaeng Phet, Nakhon Sawan, Phichit and

Uthai Thani using descriptive statistics as a tool

to evaluate percentage, mean, standard diviation
and Paired t-test.

The results from the comparison between
before and after the experiment indicate that
knowledge about health promotion, recognition
of the role of SAO and perceiveability on the
benefits that people would receive significantly
increased (p < 0.05) however, supportive role
of SAO in health promotion insignificantly
increased. Moreover, by considering data of each
project this research discovered that each SAO
has something in common. For instant purchasing
vaccine, drug fogging, exercise equipment etc.
which implies that health promotion project of
SAO mainly prevent disease rather than health
promoting.

In summary, in order to boost up health
promotion disciplinary, we must initate with providings
basic knowledge, understanding and awareness
of the public health problems in the local area.
In addition, people should be informed that it's
better to boost up your health than to fix it by
emphasizing on the participation of people and
communities. Therefore, applying social marketing
process would be another great alternative to
encourage consecutive working steps which were
more efficient. Nevertheless, the effectiveness and
efficiency of such process depend on capability
and resources constrain of such community as
well.

Key word : Operating in Health Promotion,

Subdistrict Administrative Organization
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